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O F  C O N S U M E R S

bel ieve social  media
enables them to

interact with brands
and companies.

are wi l l ing to buy from a
company after  having a
posit ive experience with

them on social  media.

Which Social
Media Channels

Have the Best ROI?

Take a look at the stats

52%
of travellers like or

follow a social page
relating to an

upcoming trip once
booked

40%
of consumers under

30 prioritise how
Instagrammable their
destination is before

booking

34%
higher conversion rate,

when videos are used in
marketing campaigns

In Frame and in Demand: Video Content

88%
of consumers want more

video content from brands

58%
of viewers will watch an

entire video if it’s less than 60
seconds

66%
of consumers think short videos
are the most engaging type of

social media content

74%
of travellers use

social media
while on vacation

O F  C O N S U M E R S

Source: Hubspot 2023
Social Media Trends Report

Level Up Your Marketing Game with These Free Resources
BUYER PERSONA CUSTOMER MAP

Profile your audience for
more powerful messaging

Learn how to increase
your venue sales

Engage customers,
every step of the way

CREATE READ DOWNLOAD

EBOOK

https://www.vidyard.com/business-video-benchmarks/?sfc=7014O000001F7hXQAS
https://blog.ivvy.com/blog/buyer-persona-benefits-free-template
https://resources.ivvy.com/how-to-increase-venue-event-sales
https://blog.ivvy.com/blog/event-customer-journey-mapping-plus-free-template

